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I use a framework
To tell stories
and to explain

this  framework
I’m going to

TELL YOU a story

THE BRIDGE FRAMEWORK



The Destination
The Strategy
The River
The Roadblocks
The Bridge
The Reunion



MISTAKE ONE: WE PITCH THE BRIDGE
No one feels like they need a bridge 

until they are facing a river



MISTAKE TWO: WE PITCH TOO SOON
It’s a lot easier to sell the bridge 

when people have already tried to 
get over the river



MISTAKE THREE: WE skip empathy
We SPEND more time on the bridge 

than we do on the roadblocks



MISTAKE FOUR: WE skip community
People have a deep desire to 

connect and to belong



1 – 4: About themselves
5 – 7: Pain Identification 
8 – 20: About themselves
20 – 25: Pain Resolution
25 – 30: The Pitch

Maui Jim
1 - 2: Initial Pitch 
2 - 4: Pain Identification 
4 – 9: Pain Resolution
10 – 20: Pain ID / Resolution
21 – 25: The Pitch
26 – 30: Where to Find

Citizen

https://www.ispot.tv/ad/wg72/maui-jim-born-on-the-beaches https://www.ispot.tv/ad/AF1Z/citizen-proximity-a-smarter-watch

No one likes a self-centered person

https://www.ispot.tv/ad/wg72/maui-jim-born-on-the-beaches
https://www.ispot.tv/ad/AF1Z/citizen-proximity-a-smarter-watch


When people believe that you’ve
Been where they are, and can see

That you’ve gotten to the other side,
They will follow.

This is why the framework works
For sales letters, webinars & Landing Pages.
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